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HELLO!

Welcome to the Identity Standards and Implementation Guide for your 
refined brand. A brand guide is a valuable tool for calibrating current and 
future creative direction with the core identity of Chattanooga Labeling 
Systems. Just like a map, you can ignore this guide, but you won’t get where 
you want to go if you do.

With each phase of the brand rollout, D+J will add to this booklet, including 
further guidelines for implementation on the web and extended promotional 
materials. For now, this gets us rolling towards implementation on the 
homefront. 

In this guide, you’ll see examples of how to use the logo and how not  
to use it, the versatility of the typefaces, which colors are right and  
which are wrong, and more.

Let’s begin...



CLS VALUES

You know what’s important to you. Your underlying values shape your 
company and inform the way you do business. Your values drive your 
customer service and even inform hiring and firing decisions. 

Some of the dominant values you find around every corner at CLS are 

– extraordinary service
– integrity
– reliability
– exper tise
– craftsmanship
– efficiency

So, the best way to present your company is by articulating those values. We 
spent time sketching how those values may come into play and what they  
have in common. They each require experience. They each signify maturity. 
They aren’t boastful, but are instead committed to excellence. 

We recognized that the identity we were articulating was confident, 
simplistic, memorable, clean, and clear, embodying both the values  
and the purpose of Chattanooga Labeling Systems.



THE BIG IDEA 

Blue-Collar Chic is the underlying quality that turns up throughout the process 
and personality of Chattanooga Labeling Systems, and it’s ultimately the 
quality that this functional identity captures.

Today, blue-collar has come to have a certain humble seduction. Blue-collar 
means reliable, diligent, committed, honest, and even nostalgic, reminding 
people of the truck their daddy used to drive, of the community that grows 
around manual labor, of the history found at the heart of every city.

Chic is a light-hearted term, an idea of finding beauty and creativity in simple 
things. Often, chic has an undertone of items that have been repurposed into 
stylish clothing or decoration. Chic is less trendy and more beautified. 

When paired together, we have distinct characteristics of simple  
attraction, diligent craftsmanship, quality within and quality without. 

Blue-Collar Chic is purposeful and sturdy  
and pleasant and inviting.

Blue-Collar Chic is Chattanooga Labeling Systems.

Blue-Collar Chic



TOOL KIT

This brand guide is the manual that goes with your asset tool kit. Everything 
in this guide uses the pieces and elements found in the Dropbox folder  
we’ve shared with you. 

Here you’ll find illustrations, outlines, rules, and guidelines. The tool kit  
you get can be used in every facet of the brand. In the pages that follow,  
we’ll show you.



LOGOS

Your brand is a seal of excellence, whether in 
visual or verbal form. Your brand says that  
you guarantee your work. The quality of your 
work is consistent, but it’s merely a bi-pro- 
duct of the excellence, expertise, and experience 
applied to the process.

Here we see a combination of the values that 
shape your company, the work ethic you  
live by, the unparalleled quality you swear by. 
Reliability, consistency, excellence, clarity. 

By utilizing a perfect circle and closed shapes,  
we present a visual mark of completeness  
and a distinct stamp. In any context, this identity 
is fluid and attractive. 

 



LOGOS: WRONG USES

Never stretch, bulge, change the color of, or flip 
the logo. Always hold shift when changing the  
size of the logo. Consult the brand colors when 
changing the appearance of the logo. Lastly,  
the logo may be turned. But, it should never ap-
pear upside down. 

Observing these proportions signals to customers 
that you respect the consistency of the artwork 
and deliver a product to specification each and 
every time.



LOGOS: CLEAR SPACE

Your logo is mostly friendly with others. How-
ever, like everyone, it needs its space. That’s  
why there’s clear space. Use the date in each  
logo to determine the clear space around  
the logo. With this tool, you can estimate the 
proper clear space around the logo.

Simplicity is strong, 
and this logo is meant 
to be strong. Think 
of the clear space as 
giving your logo room 
to shine, instead of 
jostling for elbow-
room. 



TONE OF VOICE

Chattanooga Labeling Systems employees and 
ownership are anything but dull. While pro-
fessional and diligent, CLS knows how to have a 
good time. From the conversations on the  
plant floor to the customer service phone calls  
to the meetings off-site, CLS is good-humored  
and a bit sassy. 

While you may not always feel comfortable cra-
cking jokes, it’s important to present both the 
skill and the straight-forward humor one finds 
throughout CLS. 

We’ll get a bit more into writing for the web 
when we get there, but in your promotions, 
informational material, communications, and 
other contact points with customers and 
partners, you’ll find a natural tone of voice that 
feels confident, clever, and alert. Embrace it. 

NICE GLASS. 
I WOULD KNOW. 

RETIRED TWICE, 
STILL COVERING
YOUR GLASS. 

CLS’s voice is 

Professional, but not dry; humorous, but not offensive; 

reliable, but not dull; transparent, but not overbearing; 

committed, but not desperate; clever, but not cliché;  

direct, but not off-putting.

The phrase “cover your glass” is a simple sentiment that 

communicates both the service of decorating glass and the 

value of making your clients and their products look good. 

It’s clear and purposeful.

Let these facets keep your tone of voice consistent  

and confident.

“GLASS ACT”

“GLASSY”

“GLASS MAN”

COVERING  
YOUR GLASS  
SINCE 1991.

WHATEVER 
SHAPE OR SIZE, 
WE’LL COVER 
YOUR GLASS. 



COLORS

Everything in this brand guide points back to the 
Big Idea – Blue-Collar Chic. These colors could 
easily be worn by an owner or employee at CLS. 
They can be worn to a show or worn to work. 

Black goes with everything. Another reason we 
chose this limited color field is these colors don’t 
clash with the many colors of your clients’ glass. 
 
The addition of colors to any layout should be 
choosen sparingly. Refer to the design of this 
brand guide for inspiration. Unless there’s bull-
eted text, the pages of this book include only 
one color. Even then, that color is used to frame 
the page. It’s a supporting role, not the main 
charecter. A unifying element, not contrasting. 

Use the CMYK formulas when preparing a 
digital print piece. 

Use the RGB formulas when preparing 
work for the web, mobile, or television. 

Spot colors are used when preparing an 
item to be printed offset. 

B L AC K

C MY K  1 0 0  1 0 0  1 0 0  1 0 0

R B G  2 3  1 F  2 0

S P OT  P ro c .  B l a c k

W H I T E

C MY K  0  0  0  0

RG B  F F  F F  F F

S P OT  74 8 5

G R E Y

C MY K  0  0  0  79

RG B  5 A  5 B  5 D

S P OT  4 2 5 

B L U E

C MY K  1 0 0  5 2  0  0

R B G  0  9 1  1 8 7

S P OT  2 9 3 5

Y E L L OW

C MY K  0  1 2  1 0 0  0

RG B  2 5 4  2 0 3  0

S P OT  1 1 6

R E D

C MY K  8  9 1  9 2  3 3

RG B  1 5 2  5 0  3 4  

S P OT  4 8 4 

COLOR INSPIRATION



TYPOGRAPHY

Like your colors, Futura is versitile. One could 
easily cuss or be polite in Futura. Want to tell  
a joke? Futura’s perfect. Need to write a letter to 
the owner of Anheuser Busch? Done. This all  
goes back to the idea of Blue-Collar Chic. It’s a 
strange dichotomy. But it actually works! 

 

FUTURA

Futura is a geometric sans serif that was designed by Paul 

Renner in 1927. Renner was originally commissioned by  

the Baurer Type Foundry to design Futura. In its 85+ year 

lifetime, Futura has represented a variety of blue-collar/

manufacturing brands from the Pittsburgh Steelers, Volks-

wagon, Schell Fuels, IKEA, and Union Pacific. Futura  

works hard just like the companies it represents. It’s proven  

to be timeless. 

Futura doesn’t typically come installed on computers out of 

the box. In order to purchase a license to use and download 

SG Futura SH go to:

http://www.fonts.com/font/elsner-flake/ 

sg-futura-sh/volume

After you download the typeface, place it in your computer’s 

fonts folder. The typeface will automatically open in which- 

ever application you are using (Adobe Creative Suite, MS 

Word, Pages, Powerpoint, etc).

FAIRPLEX WIDE

It makes sense for Fairplex to be the secondary 
typeface of CLS. Why? Fairplex is a slab-serif. 
Slab-serifs are typically associated with work and 
industry. Fairplex takes cues from sign painting 
and commercial lettering used in manufacturing 
centuries ago. Most importantly, Fairplex works 
extremely well with Futura.

Fairplex, as specified to the right, is desig- 
nated for copy mostly, but also for use 
on some subtitles. 

To purchase a license and download  
Fairplex, go to:  
 
http://www.myfonts.com/fonts/emigre/fairplex-

ot/buy.html

You only need to purchase licenses for Fairplex 
Wide Book, Medium,  and Bold, and the italic 
versions of those three weights.

WHATEVER 
SHAPE OR SIZE, 
WE’LL COVER 
YOUR GLASS

Covering your glass since 1991. 

CLS has a comprehensive delivery system not limited to a single labeling 
process. It’s not unusual for CLS to be utilizing heat transfer technology on 
one line, applying water slide decals on another, and still have two applied 
ceramic labeling lines running simultaneously. Also, in another part of the 
plant, we can be drilling gallon beverage tappers while applying pressure 
sensitive labels to various beer and soda bottles.

TAKE A TOUR!  
We give tours daily between 10 and noon.* 

*Please call ahead if you would like to set up a tour. 

FUTURA BOLD
headlines

FUTURA MEDIUM
bold text in copy

FUTURA BOOK
body copy

FUTURA LIGHT
captions or fine print

FAIRPLEX 
WIDE BOOK
body copy

FAIRPLEX
WIDE MEDIUM
bold text in copy

FAIRPLEX 
WIDE BOLD
Subtitles

USAGE



PHOTOGRAPHY

Inherent in the Blue-Collar Chic aesthetic is  
a sense of nostalgia and timelessness.  
Black-and-white photography is notoriously  
crisp and can trick the viewer as to its age,  
making it seem attractively old-fashioned yet 
artistically contemporary. 

Carrying out the primary colors of your logo mark,  

black-and-white photography is clean, high-contrast, and 

non-competitive with what other design elements may  

be present. Also, a commitment to black-and-white photo-

graphy is unique and and shows a down-to-earth  

approach that none of your competitors have captured. 

You don’t always have to use black-and-white photography. 

But, when you use color photographs make sure that  

they are edited to feel less saturated, a bit muted, with an  

old fashioned or retro feel to them.

Avoid photos like the photos shown on the far right. The  

first photo (of the Champion Factory) is covering up  

the fact that dirty work happens inside. Hence, avoid 

fountains and other false metaphors. The end result of  

your work is impressive, but the process isn’t spark- 

ling. In the second photo you have a woman who looks  

like she doesn’t want to be photographed. She looks 

sad. You want your employees to look content with their  

job and proud of their work.



ILLUSTRATIONS

When the mood strikes you, don’t be afraid to 
explore the fun-natured side of this functional 
identity. Being the mark of a versatile, precise, 
and creative company, illustrations like the ones 
you see here can add a unique touch to specific 
situations. 

Be mindful to keep the aesthetic consistent, 
borrowing the curvature and clean lines of the 
primary mark. This type of extension can be 
particularly appealing in the wine and cosmetics 
industries targeting younger demographics, 
where quirky designs are a common tool of the 
trade. 

Inspiration for these illustrations comes from 
cubist artwork, especially that of Juan Gris. The 
whole idea of Cubism is to show an object from 
many different angles. This idea fits quite well 
with the tagline “Whatever shape or size, we’ll 
cover your glass.” 



August 20, 2012
ATTN: Mr. Jonathan Mansfield
D+J Brand Consult ining
333 Ringgold Road
Chattanooga, TN 37412

Dear Mr. Mansfield, 

Veggies sunt bona vobis, proinde vos postulo esse magis celery komatsuna 
avocado shallot lettuce squash.

Taro summer purslane pea pea sprouts gumbo lotus root peanut bamboo 
shoot squash azuki bean sea lettuce plantain nori mung bean celtuce gourd 
broccoli catsear. Lotus root kale onion silver beet arugula peanut soko 
broccoli plantain bush tomato maize. Corn parsley okra avocado burdock 
mung bean bell pepper cress soybean cabbage sierra leone bologi earthnut 
pea courgette onion water spinach bamboo shoot dulse.

Brussels sprout shallot bamboo shoot corn sierra leone bologi quandong 
komatsuna earthnut pea. Silver beet chickpea artichoke maize kombu 
chicory bok choy pea sprouts pumpkin. Bush tomato sweet pepper garlic 
endive coriander squash fennel collard greens corn turnip turnip greens. 
Quandong desert raisin caulie coriander zucchini soybean seakale peanut 
courgette mung bean salad gram cress watercress. Onion leek catsear 
peanut parsnip cress corn cauliflower sweet pepper beet greens winter 
purslane.

Dulse black-eyed pea salad cucumber cabbage melon yarrow garbanzo 
sweet pepper peanut epazote nori bok choy leek. Pea carrot kohlrabi 
yarrow bush tomato potato epazote mung bean earthnut pea mustard 
green bean coriander fava bean. Courgette courgette fava bean summer 
purslane cucumber coriander mustard celery soybean artichoke salad 
chard carrot soko tomato sorrel lettuce bitterleaf.

Best, 

M. Smith

Marvin Smith
CGL Founder/Owner

CHATTANOOGA LABELING SYSTEMS
120 Parmenas Lane Chattanooga, TN 37405
p (423) 825-2125  f (423) 825-2173

STATIONERY

Using matte finish and paper with a certain 
rough aesthetic to it remains faithful to the 
manufacturing side of what you offer. This type 
of presentation also provides an unmistakable 
contrast with the polish and perfection of the 
products you decorate. 

While remaining distinct and complimenting  
the characteristics of the typeface, these  
types of business cards and stationery avoid  
being too pretty and will maintain their  
flavor in any context, from trade shows to  
airport terminals.

The recommended paper for your stationery  
is French Paper’s Dur-O-Tone White.

CHATTANOOGA LABELING SYSTEMS
120 Parmenas Lane Chattanooga, TN 37405



APPLICATIONS

The beauty of a circular mark is that it forms 
a type of seal and really works just about 
everywhere. 

Whether for decoration, promotion, or 
employee uniforms, your logo is to-the-point 
and speaks of both manufacturing quality  
and artistic sensibility. It’s the perfect blend of 
what Chattanooga Labeling Systems does,  
each and every day. 

Get creative with where you place the mark.  
Keep it consistent and clean, and have fun. 

Ve r s a t i l e  &  C h i c



B o l d  &  S t r o n g





Showing pictures of your staff capture an  
essence of transparency. The subconscious 
implications of this apply to your customer 
service focus and the nature of the glass you 
decorate. Both require diligence and care. 



If you have the agreement of your customer to 
place a signature on your work, implement it like 
this. Keep it tidy, understated, and unobtrusive. 
You can successfully sign your work and leave the 
client’s art intact. Those who care will notice.

Again, the beauty of the circular mark is that it 
fits in nicely with the visual  vernacular of glass 
decoration, but maintains a distinct presence.



Let this identity permeate your company 
culture from inside to out.

You can harness this clean mark on signage 
and decals to increase the pride your 
workers feel the moment they drive onto 
the lot. 



SO FAR, SO GOOD.

This wraps up the first chapter of the Identity 
Standards and Implementation Guide.

Once we translate the identity of Chattanooga 
Labeling Systems to the web and other collateral, 
we'll be sure to map out the best uses of those 
assets, too. Everything will fall in-line with what 
you've just seen, because a true brand grows 
out of a core identity, and that identity remains 
consistent with itself.

This identity was cultured and grown out of 
your core values. Enjoy! This will get you well on 
your way to communicating the strong, expert, 
hard-working, good-natured personality of 
Chattanooga Labeling Systems. 

With a unified brand and a clearer sense of who 
you are, you're ready to make waves. 



 D+J Brand Consulting

Call or email anytime with questions,  
curiosities, or quandaries. 

dplusj.com



CLSCLS

Before/After

Work With D.J.

Chattanooga
Labeling
Systems Inc. 


